
We bring you out-of-this-world exploration and 

experiences with Aquila Eternity metaverse city and forest. 

The most powerful digital metaverse is being built by Aquila.
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Executive Summary

Aquila introduces a virtual reality platform, based on 

blockchain technology that creates ultra-realistic 3D 

avatars and virtual items for use in games, virtual 

reality, social media, and online fashion. The technology 

also enables the creation of NFTs from real-world 

artworks and collectibles.

We're combining this powerful technology with a 

marketplace and an unique token-based ecosystem to 

provide users, gatherers, artists, and innovators with 

direct access to future virtual opportunities in the 

Metaverse. The genius of Aquila team with next-

generation technology will make AQA one of the most 

exciting projects of 2022-2023.

Are you ready to discover the world's  
powerful Metaverse city and forest? 

With Aquila, we bring you and your real-
world assets into the metaverse for out-of-
this-world exploration and experiences.



The Metaverse

The Metaverse is developed on the integration of augmented 

reality (AR) and virtual reality (VR) technologies, enabling visual 

and audio interactions with digital items, virtual environments, 

and people. As a result, the Metaverse is a networked web of 

multiuser immersive and social persistent platforms.

Many games and platforms are already providing entertainment, 

alternative lifestyles, creative marketing, augmented ads, and new 

revenue streams in virtual worlds. However, the metaverse's true 

potential has yet to be realised.

Web 3.0

Web 3.0 coins are 

decentralised initiatives 

that employ smart 

contracts to automate 

online transactions. At 

the moment, 

Blockchain technology 

is gaining traction, and 

one of the most unique 

areas where it is 

expected to make 

success is the internet.

60%

Cryptocurrencies will 

be used as money in 

the metaverse. The 

blockchain notion is at 

the heart of this. This is 

when the words 

"metaverse coins," 

"metaverse tokens," and 

"metaverse crypto" 

come into play. Every 

metaverse project has 

its own set of tokens 

that are used for 

transactions within that 

environment.

40%

Metaverese



Metaverse Ecosystem 

Decentralized Gateway
Control exists in the decentralised metaverse as well. 

It does, however, belong to the community, where users rule the 

meta-world. 

Blockchain is the foundation of decentralised networks. 

This method eliminates the possibility of centralised control. 

In reality, for the metaverse to thrive, it must be open-

source, interoperable, and managed by the community rather 

than a few individuals.

Web 3.0 UI Immersion Design
Design in the Web 2.0 era was user-centered. The design of the 

next Web 3.0 will be reoriented to the surroundings around the 

user, who will be immersed in this virtual world.

In Web 2.0, excellent design refers to user-friendly, clear, and 

aesthetically attractive design. However, the measurements in 

Web 3.0 will be different. The design of Web 3.0 must be 

immersive a synthesis of the player, its avatar, and the virtual 

environment around them. Thus, the depth of immersion 

between the player and the environment will determine 

successful metaverse design.

Design for Equity in the Metaverse
Another task will be to develop an equity-focused metaverse. 

Because the designers will be creating not only graphics but 

also a new virtual civilisation, user equity and accessibility will 

be critical. To build a healthy society in the meta-world, 

designers must first understand how societies operate in the 

actual world, including potential dangers and pain spots.

The metaverse is still in its early stages. For a little while, 

designers lack expertise. However, in the near future, designers 

will be expected to widen their field of competence and obtain 

knowledge in economics, urbanisation, and other relevant fields.



Identity and Avatar
The Sanskrit term "Avatar" translates as "manifestation of a 

divinity on earth." Similarly, individuals build their own digital 

replicas, known as avatars in the metaverse. This is how users 

may interact with the meta-world through the avatar's eyes.

When the metaverse expands, avatars will provide new 

problems and ethical quandaries. Some issues have already 

emerged. Several Meta users reported harassment. Meta 

representatives stated the creation of a user bubble - avatar 

personal area that cannot be breached by other users.

Economy
Any community, whether real or virtual, requires an economy. 

Web 3.0 will be followed by Economy 3.0. This would be a 

chance for businesses to demonstrate their ingenuity while also 

implementing low-cost marketing efforts on such platforms. 

This might be a person's metaverse home, automobile, farm, or 

other items.

A marketplace will be required by the economy. It is predicted 

that an NFT marketplace will emerge in the metaverse. It will let 

users to buy, sell, or bid on digital land, avatars, and other 

metaverse assets. As a result, advertising NFT for sale will be 

possible. The property transactions that will be powered by the 

metaverse will be enabled through NFTs.

Social
Social media expanded our understanding of how individuals 

might connect with one another in Web 2.0. Many impediments, 

such as distance, language barriers, and the inability to see the 

interlocutor, have been addressed thanks to social media. 

Within the metaverse and Web 3.0, society may go even farther 

and make communication (particularly long-distance 

communication) more participatory. 

Meta-users can be present in the meta-world and even 

physically felt thanks to technologies that immerse us in it, such 

as VR glasses and sensory glows.



Play-to-earn and collect-to-win
Those who enjoy video or computer games are familiar with the 

concepts of play-to-earn and play-to-collect. Players either 

earn or acquire incentives that help them advance in the game 

and stay encouraged to keep playing. This idea will be applied 

in the metaverse as well.

For example, in the popular play-to-earn game Axie Infinity, 

users may buy, combat, and produce virtual animals known as 

Axies. Because each Axie is represented by an NFT, players may 

buy and trade them using bitcoin.

Cloud
It is proposed that the metaverse would operate on the basis of 

cloud computing. Some businesses have already released 

cloud technologies geared for the metaverse. Amazon Cloud 

Technology, for example, has introduced various new services 

for computing, IoT, 5G, serverless data analysis, mainframe 

migration, and machine learning. According to sources, Meta 

augments its existing local infrastructure with Amazon Cloud 

Technology. 

Meta intends to employ additional Amazon Cloud Technology 

processing, storage, database, and security services for in-

cloud privacy in the future.

Digital twins and visualisation
Some real-world things can be translated into meta-reality. This 

is referred to as a digital twin. Those items, as in the real world, 

have monetary worth and may be bought or sold.

Creating digital twins will be used in several industries 

throughout the metaverse. One of them is tourism, in which the 

entire city, for example, may be transported in meta-space.

Shopping is another example. For example, in meta-reality, the 

"digital twin" of a piece of clothing can be transferred and worn 

by the avatar. Nike has revealed that they will produce a line of 

digital fashion goods, including shoes and clothing. The 

products will be available in the metaverse and sold as NFT.



AI
It's difficult to picture the metaverse working without artificial 

intelligence. Content analysis, computer vision, supervised voice 

processing, and other components will be included in 

Metaverse's AI.

Meta recently developed a "AI supercomputer" particularly 

tailored to train machine learning algorithms. According to the 

business, its new AI Research SuperCluster (RSC) system is 

already one of the fastest machines of its kind and the world's 

fastest AI supercomputer. Meta also claims that RSC will 

function for metaverse experiences.

Decentralized infrastructure
As previously said, the metaverse must be decentralised in 

order to thrive.

More than 70 projects are presently attempting to build the 

metaverse's decentralised infrastructure. The project, lead by 

Enjin, intends to build a decentralised infrastructure for cross-

chain metaverse on Efinity and a "cross-chain NFT 

superhighway."

“Our goal is to bring NFTs to everyone, and working closely with 

our ecosystem partners brings us one step closer to this reality”. 

- said Enjin CTO Witek Radomski.

Connectivity
A fast internet connection with minimal latency will be required 

for the metaverse to occur in real-time.

Some mobile service providers have already begun to invest in 

infrastructure upgrades that will allow their users to connect to 

the metaverse. 

T-Mobile stated last year that its 5G network is being utilised by 

firms such as Taqtile, which is developing AR solutions for 

frontline employees. 



T-Mobile has stated that it is interested in deploying its 5G 

network for holographic telepresence. This technology, which is 

predicted to be employed in the metaverse, is used for real-

time holographic video calls on a user's mobile phone.

Analyzing the rich meta-environment, one might infer that 

some metaverse technologies are already well established, 

while others are still in their infancy. Nonetheless, the initial steps 

toward the establishment of the metaverse have already been 

taken. Indeed, the metaverse will take many years to develop 

into what we see in science fiction films. And it's genuinely 

amazing to be on the cusp of its evolution and observe how the 

metaverse will gradually grow and spread.



Web 3.0 Fashion 

Application

The metaverse in the fashion industry
The metaverse's consequences for companies and 

independent fashion designers in a Web 3.0 internet are 

enormous. In addition to the metaverse, NFTs (non-fungible 

tokens) in a Web 3.0 metaverse experience can allow users 

to fully immerse themselves in the creative culture promoted 

by the fashion industry while retaining genuine ownership of 

the fashion and luxury things they purchase.

Brands and independent fashion designers will also benefit 

from more accessible monetization techniques and 

improved product control.

For these and other reasons, here is a breakdown of why 

conventional fashion firms should think about the 

advantages of the metaverse and NFTs as the internet grows 

into a Web 3.0 experience.

The metaverse has become a pricey playground in the 

fashion business, with the world's largest, most profitable 

luxury labels trying to take territory in the metaverse. 

Larger players, such as Toni Maticevski, are taking a more 

realistic approach by allowing fashion aficionados to try on 

different designs in virtual reality.

Aside from individual artists using virtual reality to display 

their ability, massive luxury companies such as Balenciaga, 

Kering, Burberry, and Louis Vuitton are embracing technology 

that offer a metaverse-like experience.

Kering, LVMH, and Richemont, for example, have used virtual 

reality showrooms and trade shows, while Dior and Gucci 

collaborated with Snapchat's parent firm to make AR shoes 

for customers.



True ownership of both physical and digital fashion items
If you are already aware with blockchain technology and 

non-fungible tokens, you understand how transformative 

NFTs may be for the fashion industry. NFTs are currently all 

the rage in the digital art world, with increasing bid values on 

NFT auction sites like OpenSea.

However, in a metaverse setting, NFTs can totally transform 

how individuals engage with fashion firms and bring about 

actual ownership of digital fashion things.

Fashion manufacturers will be able to exhibit garments in a 

metaverse that can be purchased from inside the 

metaverse or swapped with other users on a decentralised 

virtual marketplace thanks to NFTs. Because NFTs are 

traceable and unique on the blockchain, the problem of 

counterfeit fashion goods will be eliminated because every 

digital wearable item would be verified on the blockchain.

A new revenue stream for fashion brands
Fashion businesses will have access to a new revenue 

stream by utilising NFT in a metaverse. Fashion firms will be 

able to generate money by selling virtual things and apparel 

on a decentralised market, rather than merely selling actual 

products and charging individuals for each visit to the virtual 

showroom. They will also be able to access a bigger pool of 

fashion aficionados who will be able to participate even if 

they are not physically close to the brand.

For example, a fashion aficionado in a faraway region of the 

world may nevertheless enjoy the showrooms and virtual 

wearable things produced by the fashion firm. Distinguished 

companies will also be able to stand out more with limited 

editions of fashion and luxury items in both the virtual and 

physical worlds. Fashion firms and designers would also be 

compensated for secondary trades of their items throughout 

a Web 3.0 internet.



An environmentally friendly industry
As Gen Zers become more environmentally concerned, the 

traceability inherent in NFTs will enable fashion firms to 

provide evidence of ecologically friendly items to their 

conscious clients.

As a result, NFTs have become a simple method for 

businesses to demonstrate to their customers that they are 

working toward sustainable goals and practises. More 

crucially, by validating the legitimacy and origin of the NFT on 

the blockchain, customers will be able to determine whether 

a product is actually sustainable or not.

Adding a personal touch
In a Web 3.0 environment, fashion businesses and 

independent designers will be able to engage with their 

clients more effectively by providing a more customised and 

immersive experience. Customers who are digital natives, as 

well as millennials and Gen Zers, desire to identify with 

businesses that provide unique experiences that are not 

available elsewhere.

Brands and designers will be able to provide individualised ex

periences and limited editions in an NFT-

driven virtual environment. 

Established fashion businesses will be able to offer 

personalised clothing to their clients, while smaller brands an

d independent designers will be able to differentiate themselv

es by selling limited edition designs. 

The metaverse, via NFTs, will continue to drive the fashion sect

or towards what is known as "the experience economy," in whi

ch the primary value proposition is centred on delivering clien

ts experiences rather than physical items.

NFTs and the Web 3.0 metaverse world enable fashion firms 

to sell their items in less expensive and more creative ways 

because they don't have to worry about transporting actual 

inventory or putting up real shops or showrooms. Fashion 

firms will be able to provide their clients with totally unique 

shopping and entertainment experiences.



How Aquila is prepare for the metaverse
Aquila is taking on the role of developing a web fashion applic

ation. Users may use AQA tokens to purchase NFTs, avatars, 

and fashion items. 

Everything will be used in the Aquila metaverse games, Aquila

city, and Aquila forest.

Given the benefits that NFTs and a Web 3.0 metaverse 

will provide to fashion firms, businesses in the fashion industry

must begin preparing now or risk losing their competitive edg

e when the virtual world becomes a reality.

NFTs are all the rage in both the gaming and digital art 

worlds, with a surge of enthusiasm about the metaverse 

becoming the talk of the town in both. The fashion industry is 

no stranger to embracing new frontiers, and the metaverse is 

primed to become the next big thing for fashion businesses 

who are already dabbling in NFTs and other Web 3.0 

infrastructure.



Our Mission 

Our mission is to increase the development of crypto 

blockchain technology.

We believe blockchain is the most greatest innovation of 

our time, next only to the world wide. And, like the Internet, 

blockchain has the potential to provide humanity with the 

means to improve the world.

Our goal is to connect people through technological 

innovations such as virtual reality (metaverse).

Cryptocurrencies enable us all 
to build independent, more 
equitable ecosystems and new 
opportunities. Our goal is to 
accelerate mass adoption and 
bring non-crypto people on 
board by finding new and 
engaging ways to do so.



Our Vision

We raise awareness and present the real-world utility of crypto 

tokens beyond the bull market by building profitable 

businesses powered by a decentralised economy.

Our initial goal is to bring 10 million users into crypto via 

Aquilas, a real-world business usecases that combines market 

interest (gaming, fashion, avatar, NFT, and art), powerful 

tokenomics, and our Aquila Eternity ecosystem, which uses the 

AQA token.

Aquila will become an universal 
feature of the metaverse. bridge 
between reality and the digital 
world In never-before-seen 
ways, our worlds digital 
metaverse city & forest will 
engage and connect every 
 artists, entrepreneurs, and 
users.



Aquila Use Cases

Liquidity Pool

Liquidity pools are a crypto 

industry innovation with no 

direct counterpart in 

traditional finance.

Metaverse 

The Metaverse is a networked 

web of immersive and social 

multiuser persistent platforms.

Web 3.0 

Web 3.0 is the third 

generation of web 

technology evolution.

Virtual Reality

VR is a technology that 

allows humans to have the 

immersive illusion of being 

somewhere else.

An NFT is an irrevocable 

digital certificate of 

ownership and authenticity 

for a specific asset, whether 

digital or physical.

NFT

The community drives NFT 

avatars, which have inherent 

value as a form of digital 

identity, investment, and source 

of community benefits.

Avatars



The AQA token is the virtual reality platform currency 
used by Aquila Eternity, a virtual reality platform that 
aims to change how people interact with one another 
and enjoy the Arts, NFTs, Fashions, Avtars, and Gaming.

             0x3cb0deE92728178C485ce2CbEeC536d5CD9cf393

• Contract Address

• BEP20  - Binance Smart Chain

• Total Supply - 1,500,000,000

Buying AQA tokens in the initial stage will 

need certain technical measures, such as 

getting BNB and USDT on the Binance Smart 

Chain and buying AQA using pancakeswap. 

We will be creating materials to help investors 

through this process.

AQA Token is the virtual reality platform currency 

of Aquila Eternity, with a total supply of 1.5 billions 

BEP20 binance smart chain tokens.

A Virtual Reality platform in BEP20 that tries to 

redefine how people engage with one another 

and enjoy the Arts, NFTs, Fashions, Avtars, and 

Gaming. All value transactions in Aquila City and 

Aquila Forest in the Metaverse are powered by 

the AQA token.

Aquila Token (AQA)



The AQA Launch

◦ Project Plan

◦ Team

◦ Smart contract

◦ Website live

◦ Partnerships

◦ Listing on Exchanges

We are not conducting a private sale of AQA Tokens; 

instead, we are launching AQA in a public sale.

We plan to make AQA available to the public on 

Pancakeswap v2 in early August 2022. 

Great Passive Income
The initial edition will be 
designed for AQA holders and 
investors to track key 
indicators related to their AQA 
holdings and incentives.



Aquila Tokonomics

• Contract Address -    0x3cb0deE92728178C485ce2CbEeC536d5CD9cf393

• Binance smart chain  - BEP20

• Total Supply - 1,500,000,000



Token Distribution

Distribution Pool % Tokens Locked

Ecosystem 16% 240,000,000 -

Community &
Marketing 15% 225,000,000 -

DEX & Exchange
Sale 21% 315,000,000 -

Research &
Development 13% 195,000,000 -

Team & Adviser 15% 225,000,000 Locked

Reserve 20% 300,000,000 Locked

Total 100% 1,500,000,000 NA



Aquila Roadmap



We have experience with cryptocurrency and blockchain 

technology, and our team has created powerful projects 

that have contributed to the cryptocurrency industry.

K. Subodh , our founder and CEO, has extensive experience 

in the cryptocurrency and blockchain technology 

industries.

Furthermore, his extensive marketing and business 
development experience in this industry will enable 
the Aquila Eternity message to reach billions of 
people.

Our Team

Aquila Eternity is fully immersive 

experience in virtual life.

Ashwini S
Project Head & Creative Director

Aquila Eternity is bringing virtual city 

and forest into the future.

K Subodh
Founder & CEO



The AQA Presence

As one of the fundamental aims of networked 

communication systems is to provide increased 

degrees of social presence, social presence refers to 

the subjective sensation of being present with a "real" 

person and having access to his or her thoughts and 

feelings.

Powered by Blockchain Explorer

Dex Exchange

Follow us

www.aquilaeternity.io

info@aquilaeternity.io

connect@aquilaeternity.io



The Disclaimer

Before making any investment decisions, the Aquila Eternity team 

recommends that you conduct your own careful research and 

consult with your financial advisor. By purchasing any Aquila product, 

you agree that you are not purchasing a security or investment, and 

you agree to indemnify and hold the team harmless for any losses or 

taxes you may incur. You also agree that the team is presenting the 

products "as is," with no obligation to provide support or services. You 

should not expect anything from the Aquila/Ecosystem and its team. 

Although Aquila is a  metaverse ecosystem rather than a registered 

digital currency, the team strongly advises citizens in countries where 

Crypto is prohibited from purchasing it.

Anyone purchasing AQA tokens acknowledges the project's 

technological and economic uncertainty as outlined in the White 

Paper. As a result, people who participated are aware of the lack of 

legal recourse against the company in the event of project failure or 

non-performance, as well as a decline or even total loss of AQA value. 

The purchase of an AQA token entitles you to use the newly created 

Aquila services.

Token holders receive no other rights. More specifically, the 

company's sole responsibility is to distribute the AQA tokens in 

accordance with the terms outlined in the White Paper.


